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NURX PARTNERED WITH COMMANDO TO BETTER
CONNECT WITH THE LGBTQ COMMUNITY IN PROMOTING
PrEP, A ONCE DAILY HIV PREVENTION PILL.

“

...WE DIDN’T KNOW THE
NICHE PLACES TO GO...

SITUATION
NURX was managing their advertising strategy for PrEP in-house, which

“

”

USE COMMANDO.

DON’T WASTE TIME
TRYING TO FIND ALL
THE TARGETING

primarily consisted of designing their own creative and promoting it through

OPTIONS YOURSELF.

Facebook advertising.

COMMANDO MAKES

“We had been using some basic targeting strategies on Facebook, but we didn’t
know the niche places to go and we didn’t really have people on the team to make
creative that would resonate with our target audience,” said Antonia Rubell, Senior
Growth Manager at NURX.
NURX wanted to find a partner who could create ad creative that would connect
strongly with their target market, most of whom are gay men. They also wanted to
find a partner who would know where to advertise, beyond the standard channels.

IT SUPER EASY.
WE DON’T HAVE TO
THINK ABOUT IT.
THEY DO A GREAT
JOB AND THEY HAVE
GOT US COVERED.

ANTONIA RUBELL
Senior Growth Manager
at NURX

COMMANDO PROVIDES ADVERTISING SERVICES TARGETING THE LGBTQ COMMUNITY
THROUGH OUR DIRECT AND EXCLUSIVE NETWORK OF PUBLISHERS COMBINING RELEVANT AND
EFFECTIVE STRATEGIES RESULTING IN HIGH-PERFORMING AD CAMPAIGNS.

RunWithCommando.com
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SOLUTION
NURX partnered with Commando to help them advertise PrEP.
Commando specializes in advertising to the LGBTQ community, allowing them to
build creative that connects more effectively with PrEP’s target market.
“They understand the market they are reaching and are able to design creative in
a way where the look and feel of it is more effective than what we were making
internally. The messaging is really on target as well. Commando’s team is able to test
a lot of different messaging we just would not think of,” shared Antonia.
In addition to stronger creative, Commando has provided NURX access to promote
PrEP through new channels they wouldn’t have otherwise considered.
“They have a long list of great channels and LGBTQ outlets. They know all the
community apps, content sites, and media networks. They have strong partnerships
with those different channels and can leverage their relationships and connections
for better deals than we could get,” said Antonia.

RESULTS + BENEFITS

COMMANDO WAS ABLE TO HELP NURX
GROW THEIR PrEP BUSINESS BY
ACCORDING TO ANTONIA.
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COMMANDO PROVIDES:

MESSAGING THAT RESONATES WITH
THE LGBTQ COMMUNITY
“They take the time to really dig into the PrEP
market. They have an understanding of why
the target customer is using the product,”
said Antonia

RunWithCommando.com



INDEPENDENT EXECUTION

CONSTANT TESTING OF NEW CHANNELS

“Commando is fully independent in making
creative and implementing strategy for us,”
Antonia said. “For a small team like ours, that is
such a huge benefit. We fully trust them.”

“Commando stays current. When there are
new channels coming out that they’re excited
about, they reach out to us and want to test
them. They are good about going in and testing
a new channel and being honest if it isn’t
working, or doubling down if it is,” said Antonia.

